
Marked Increase in Turnover from 

Continuing Operations 

 Bangladesh factory has become one of the Group’s major competitive advantages and satisfied the 

keen demand from US customers, driving business growth 

 Continued to receive a stable revenue stream from primary income source, the Manufacturing Business, 

and continuing operations achieved 19.6% growth

 In view of the highly volatile retail markets in Mainland China and Hong Kong in these years, 

the management elected to pave the way for termination of the Retail Business
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