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Mainland Headwear Announces 2018 Interim Results 

*      *     * 
Increased Orders Received by the Bangladesh Factory  

Push Both Revenue and Gross Profit Up 

 

(23 August 2018, Hong Kong) Mainland Headwear Holdings Limited (“Mainland Headwear” or the 

“Group”) (HKEX: 1100), a renowned designer, producer and retailer of headwear, has today announced its 

interim results for the six months ended 30 June 2018. 

 

The Group continues to receive stable and considerable revenue from the Manufacturing Business, its 

primary income source. During the period, the Group achieved revenue of HK$466,978,000 (2017: 

HK$444,996,000), representing an increase of 4.9% against last year. The increased orders received by the 

Bangladesh factory pushed gross profit up by 3.8% to HK$149,673,000 (2017: HK$144,173,000). Gross 

profit margin was 32.1%, similar to that in the same period last year (2017: 32.4%). While the Manufacturing 

Business has managed stable revenue growth, the Trading and Retail business was affected by the operating 

environment. As a result, profit attributable to shareholders for the period was HK$36,067,000 (2017: 

HK$39,403,000).  

 

Mr Ngan Hei Keung, Chairman of Mainland Headwear, said, “Looking back at the first half of the year, 

the outbreak of the Sino-US trade war added uncertainty to the global trading environment. Nevertheless, 

where there are challenges, there are also opportunities. As early as 2013, we set up a factory in Bangladesh 

to take advantage of China’s Belt and Road initiative. With the trade war looming, US customers have turned 

to placing orders with our Bangladesh factory, benefiting Mainland Headwear”. 

 

With a long-standing solid business relationship with customers and the Bangladesh factory giving it a 

unique advantage, the Group has been receiving a strong stream of orders from customers. During the period, 

the Manufacturing Business gained a revenue of HK$356,155,000 (2017 interim: HK$348,572,000), with 

revenue from external customers steadily rising by 2.7% to HK$319,937,000 (2017 interim: 

HK$311,547,000) making up 68.5% of the Group’s total revenue.  

 

As at 30 June 2018, the Bangladesh factory had about 4,000 employees (30 June 2017: about 3,500 

employees). Although weather conditions there had disrupted construction of Phase II at the factory, with a 

growing workforce and maturing production techniques, the factory’s production efficiency has been 

improving and production capacity has also been boosted from about 2.3 million pieces of headwear 

products per month in the same period last year to about 3 million pieces per month. 
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Looking ahead, the Group will strive to optimise capacity deployment in Bangladesh and speed up 

construction of Phase II at the factory, aiming for the new plant to start operation in the fourth quarter of 

2018. The Group targets to increase the number of workers there to around 6,000 and the annual capacity to 

40 million pieces of headwear products upon completion of the construction. Moreover, with the workers 

there coming to master relevant skills, the production efficiency at the factory has kept increasing, and hence 

is capable of handling more high-end headwear orders. To continue enhancing production efficiency, the 

Group will invest in automated production equipment to ensure the factory can meet the keen customer 

demand. Furthermore, the Group is encouraged by the fact that the Belt and Road initiative has attracted 

foreign capital to Bangladesh, and through the collaboration of its factory there with a private power plant 

assuring it of a stable power supply, the Group can increase output. 

 

The Trading Business will continue to be affected by the Sino-US trade war in the foreseeable future. The 

management will closely monitor and quickly respond to international trade conditions. Interior fitting of the 

new building of San Diego Hat Company (“SDHC”) in California, the US, will be completed by the end of 

the year. By then, all warehousing facilities of SDHC and its subsidiaries will be in one place, easing 

inventory control and management. Moreover, SDHC will continue to expand its online sales platform, 

directly sell its own brand accessories and keep enriching its product mix. For H3 Sportgear LLC, the series 

of restructuring measures it has carried out have started to bear fruit in the first half of the year. The 

management believes that, with a stronger team and nurturing by the Group, the business will achieve better 

results in good time. As for the Retail Business, which is facing a tough business environment, its operation 

will be very carefully reviewed by the Group. 

 

Mrs. Pauline Ngan Po Ling, BBS, JP, Deputy Chairman and Managing Director of Mainland 

Headwear, concluded, “Overshadowed by the Sino-US trade war, the environment for global trade will 

remain unstable. Nonetheless that situation has been favourable for Mainland Headwear, which had set up its 

Bangladesh factory in 2013 to seize opportunities presented by the Belt and Road initiative. We firmly 

believe that this move has given the Group a more solid foundation to achieve long-term development of its 

business. And, US customers quickly switching their orders to the Bangladesh factory tells us that Mainland 

Headwear has made the right decision to ‘Go Out’. With the best interest of shareholders at heart, we will 

continue to reinforce our principal Manufacturing Business and, at that same time, review the profitability of 

all businesses, with the aim of optimising allocation of resources and, in turn, maximising profit”. 

 

– End – 
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About Mainland Headwear Holdings Limited (HKEX: 1100) 

Mainland Headwear was established in 1986 and listed on the Hong Kong Stock Exchange in 2000. The 

Group is principally engaged in the design, manufacture and distribution of quality headwear, with its own 

manufacturing plants in Shenzhen and an acquired factory in Bangladesh. In 2004, the Group commenced 

retail business to open headwear outlets in Hong Kong and the PRC. In 2005, the Group obtained the 

exclusive license to design, manufacture and sell all SANRIO products in the PRC. In 2008, the Group 

signed a seven-year manufacturing agreement with New Era Cap Co., Inc., the largest and fastest-growing 

headwear manufacturer in the United States. In 2012, the Group acquired San Diego Hat Company, a leading 

high-end designer, importer and marketer of women’s hats in the US, to expand its self-owned brand 

business in the downstream market in Europe and the US, and the strategic partnership with New Era by 

entering into a five-year manufacturing agreement in 2014. 

Company Website: www.mainlandheadwear.com / www.mainland.com.hk 

 

For more information: 

Strategic Financial Relations Limited 
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