
- 1 - 

 

 
For Immediate Release 

 

Mainland Headwear Announces 2015 Interim Results  
*      *     * 

Bangladesh Factory Has Entered Harvest Stage 

Attributable to Shareholders Surged by 49.4% to HK$ 25,821,000 
 

(Hong Kong, 20 August 2015) – Leading headwear designer, manufacturer and retailer Mainland 

Headwear Holdings Limited (“Mainland Headwear” or the “Group;” stock code: 1100) today 

announced its interim results for the six months ended 30 June 2015. The Manufacturing Business 

remained as the Group’s main contributor with continuous increasing orders, together with the strong 

performance of the Trading Business which the Group has committed to expanding, and improved 

performance of the Retail Business, the Group thus delivered improved overall profit performance. 

 

During the period under review, the Group’s turnover slightly decreased by 1.6% to HK$443,280,000 

from the same period last year (2014 Interim: HK$450,540,000), which was mainly attributable to the 

strong market demand for the Group’s headwear products, yet the production capacity of its Shenzhen 

factory has decreased due to manpower shortages, the effect of which has mostly but not completely 

mitigated by the expanded capacity of its Bangladesh factory. The Trading Business achieved strong 

profit performance, along with the implementation of various strict cost control measures, the Group’s 

gross profit rose 3.3% to HK$131,648,000 (2014 Interim: HK$127,440,000) and the Group’s gross 

profit margin increased by 1.4 percentage points to 29.7% (2014 Interim: 28.3%). The Group has been 

benefitted by the increasing efficiency and low manufacturing cost of its Bangladesh factory as well 

as better production planning of the Manufacturing Business, hence profit attributable to shareholders 

also surged by 49.4% to HK$ 25,821,000 (2014 Interim: HK$17,285,000). 

 

The Board of Directors has recommended the payment of an interim dividend of 1 HK cents per share 

for the six months ended 30 June 2015. (2014 Interim: 1 HK cents) per share. 

 

Mr. Ngan Hei Keung, Chairman of Mainland Headwear, said, “Leveraging the Group’s solid 

business foundation and effectively executing our business development strategy, the Bangladesh 

factory that had been at the investment stage has started to generate a contribution to our business and 

thus the Group has achieved satisfactory results during the Period. This performance has demonstrated 

the wisdom of the Group’s overall strategic direction – a base rooted in the PRC while proactively 

advancing the “Going out” strategy. ”  

 

Business Review 

Manufacturing Business 

The Manufacturing Business, accounted for 63.9% of the Group’s total turnover, recorded a drop of  

5.6% to HK$307,794,000 (2014 Interim: HK$326,139,000), because the production capacity of its 

Shenzhen factory was reduced due to manpower shortages, rendering the Group unable to handle the 

increased order volume. However, the Bangladesh factory’s growing capacity substituted substantially 

for the decreased capacity of its Shenzhen factory, thus mitigating the potential adverse influence on 

turnover to a minimum. The Group continued to implement initiatives to increase operational 

efficiency and control costs. As a result, operating profit of the segment soared by 22.7% to 

HK$25,783,000 (2014 Interim: HK$21,012,000). 
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Trading Business 

The Trading Business focuses on development of diversified markets. During the Period, this segment 

outperformed with turnover up 12.7% to HK$ 118,038,000 (2014 Interim: 104,732,000), principally 

as a result of the outstanding performance of SDHC and DPI. With the increasing penetration rate in 

European and US markets, the Group’s products have been well-received, thus there was no need to 

boost sales through clearances as in the corresponding period last year. Thus the segmental gross 

profit climbed 19.8% to HK$41,377,000 (2014 Interim: HK$34,530,000). The segmental operating 

profit rocketed over 10 times to HK$7,603,000 (2014 Interim: HK$692,000), within which SDHC 

made a turnaround and generated operating profit to the Group. During the Period, SDHC continued 

to enrich its product mix by offering a wide range of accessories such as handbags and scarves, and 

DPI has secured several headwear license rights of well-known cartoon characters, which in turn 

should generate new growth momentum for the Trading Business.  

 

Retail Business 

Under the challenging conditions of the slowing retail market, turnover of the Retail Business slightly 

dropped by 1.9% to HK$55,701,000 (2014 Interim: HK$56,767,000.) The Group strategically 

decreased the number of self-owned stores in the PRC and actively developed its franchise strategy, 

which managed to reduce the operating loss by 17.7% to HK$1,040,000 (2014 Interim: operating loss 

of HK$1,264,000). 

 

The Group continued to enrich the Sanrio product mix, and directly imported more high-end products 

from Japan to stimulate the sales, while aspiring to expand the franchise store network. As a result, 

turnover of the Sanrio business rebounded 9.9% to HK$44,696,000 (2014 Interim: HK$40,666,000). 

As of 30 June 2015, the number of franchise stores has increased from 104 to 125 from last year. 

Hong Kong’s retail market has been weakened since the fourth quarter last year, and the Group’s 

headwear sales were inevitably affected with turnover down 31.6% to HK$11,005,000 (2014 Interim: 

HK$16,100,000). The Group has closed the underperforming self-owned stores in the PRC since the 

second half of last year, and further reduced the operating loss considerably by 48.5% to HK$ 768,000 

(2014 Interim: operating loss of HK$1,492,000). Currently, the Group’s headwear sales includes 

“NOP” and “New Era” self-owned stores in Hong Kong, as well as “NOP” franchise stores in the 

PRC. As of 30 June 2015, the Group operated 9 “NOP” self-owned stores and 13 franchise stores, and 

1“New Era” retail store (2014 Interim: 12 “NOP” self-owned stores and 20 franchise stores, and 1 

“New Era” retail store).  

 

Prospects 

The Group will continue to actively expand the Bangladesh factory with the aim to further meet the 

continued robust market demand for its products. Encouragingly, the Bangladesh factory has entered 

the harvest stage. With the greater production capacity and the maturing production skills of the 

workers, the Bangladesh factory is now capable of handling the orders of customers for mid-range to 

high-end products. Its production capacity is expected to increase to 2 million pieces of headwear each 

month at the end of the year. The greater capacity enables the Group to fill the increasing volume of 

orders from customers. Furthermore, the Group is optimising the management of its factory, strictly 

controlling operating costs, focusing on manufacturing high value-added products and also shifting 

operations to complement its factory in Bangladesh so as to maximise synergies and boost business 

performance. 
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For Trading Business, with the increasing penetration in the European and US markets together with a 

number of new headwear license rights of popular cartoon characters secured by DPI. It is expected 

that the business of SDHC, H3 and DPI will continue to see steady growth. H3 and DPI will strive to 

explore wider license rights of headwear, while SDHC will continue to optimise its product mix, 

including accessory collections such as apparel, handbags and scarves to meet the needs of different 

customers, and will capitalise DPI’s platform to enlarge its market share in Europe. 

 

As for the Retail Business, the Group will continue to reduce the number of its self-owned stores with 

its focus on strengthening the franchise store network as its key business strategy. As the consumer 

peak season is in the second half, the Group’s Retail Business is expected to perform better than it did 

in the first half of the year. Sanrio will organise a range of promotion activities at shopping malls in 

the PRC during the second half of the year to enhance product awareness, attract greater customer 

flow and spur spending in order to boost the sales performance of the retail stores. 

 

Mrs. Ngan Po Ling, Deputy Chairman & Managing Director of Mainland Headwear, concluded, 

“In the future, the management will strive to drive the Group’s steady business growth and maximise 

returns for shareholders.” 

– End – 

 

About Mainland Headwear Holdings Limited (SEHK Stock Code : 1100) 
Mainland Headwear was established in 1986 and listed on the Hong Kong Stock Exchange in 2000. The Group is 
principally engaged in the design, manufacture and distribution of  quality headwear, with its own manufacturing plants in 
Shenzhen and an acquired factory in Bangladesh. In 2004, the Group commenced retail business to open headwear 
outlets in Hong Kong and the PRC. In 2005, the Group obtained the exclusive license to design, manufacture and sell all 
SANRIO products in the PRC. In 2008, the Group signed a seven-year manufacturing agreement with New Era Cap Co., 
Inc., the largest and fastest growing headwear manufacturer in the United States, and extended the Strategic partnership 
with New Era by signing a five-year manufacturing agreement in 2014. In 2012, the Group acquired San Diego Hat 
Company, a leading high-end designer, importer and marketer of  women’s hats in the US, to expand self-owned brand 
business in the downstream market in Europe and the US. 
Company Website: www.mainlandheadwear.com / www.mainland.com.hk 
 
For more information: 
Strategic Financial Relations Limited 
Heidi So   Tel: +852 2864 4826 Email: heidi.so@sprg.com.hk 
Kate Chan  Tel: +852 2864 4806 Email: kate.chan@sprg.com.hk 
Fax: +852 2527 1196 
 
Mainland Headwear Holdings Limited 
Thomas Lai Tel : +852 2798 3211   Email : thomas.lai@mainland.com.hk 
Carmen Lee    Tel : +852 2798 3234   Email : carmen.lee@mainland.com.hk 
Fax: +852 2796 1517 
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